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Maximizing the Green
You may have some talk lately about "green fatigue." Eco-friendly
products were the hot topic for a long time, with the movement
remaining strong even during the recession. But sales of
environmentally friendly products have slowed in several categories
lately, while sales of some not-so-green items, like bottled water, have
increased.

There can - and should - still be a role for green promotional products in
your marketing, however.

Much of consumers' "green fatigue” comes from a
perception that green products cost more or that they
will have to change their habits to be eco-friendly. At the
same time, consumers continue to reward businesses
that support social causes such as the environment.

To make green products a success for your company,
just follow the same best practices you would in
choosing any promotional product for

your business. First, select promotional items that
recipients will value and use. This can include handing
out presentation materials on logo'd USB drives, rather
than printed copies, or using recycled stationary or note
pads. Or consider giving out hats or organic cotton t-

I\ shirts at an event as an alternative to sunscreen in a
plastic tube.
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" And be sure to choose durable, reusable items. This can
be a stylish tote bag or biodegradable travel tumbler, a
refillable pen, or a perpetual calendar. You will benefit,
too, as customers continue to be exposed to your brand year after year.

The key is to not make the item's eco-friendliness the primary factor in
your selection. Instead, focus on items your customers and prospects
will appreciate and use repeatedly - and you and the environment will
both benefit!


mailto:pamela@promosbysp.com
http://leadmarketer.com/el/lmlinktracker.asp?H=9218252&HI=%7bHistoryId%7d&C=1998575&L=14694&A=38109&url=http://www.promosbysp.com
http://forward.nounc.com/27809/749221/4/26913fbf/m

g orose

Clear Tumblers Shake Flashlight Mobil Device Leash

Positive Changes

A bookstore that was moving into a larger space faced the challenge of
informing customers of the benefits of the new location while retaining their
loyalty after the disruption of the move.

m After choosing a "come see what we're cooking up" theme,
the store sent its target audience a logo'd spatula and

pepper mill, along with an invitation to a cooking class in the

store's new meeting space. This was followed two months

later with an imprinted ice cream 2

scoop and an invitation to an ice

cream party in their new, larger

parking lot.

The result was a successful and memorable campaign
that surprised key customers, built loyalty during a
time of change, and effectively introduced the benefits of the new location.

We can help create a similar campaign for your company. Just contact
us today!
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